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What’s So Important About
the State Budget?

¢ |s the single most important policy statement that the
Governor makes each year

¢ |t is a reflection of the state’s priorities as it is the mechanism
that lays out how the state will spend its money for programs
and services.

The State. of New Jorsey

BUDGET
IN BRIEF




——

The Budget Process: Quick Facts

¢ The state budget cycle is set on a fiscal
year basis, from July 1 - June 30

® The process begins in August, 11 months
before the budget becomes effective

¢ A balanced budget must be sighed into
law by the Governor by July 1
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The State Budget & the Christie Photo
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The Budget Timeline

o August-September: Governor: Planning

» September-January: Governor: Working out the
details

 January-February: Governor: Finalizing
recommendations

o February-June: Legislature takes over!
 June 30: Budget must be signed into law



Formal Budget Advocacy
TESTIFY!
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“Informal” Budget Advocacy

The Governor and the Legislature can
hear from you

ANYTIME,
not just during the budget process!
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nformal Budget Advocacy
The Parent Voice

¢ Don’t underestimate your
power/influence

¢ You have “on the ground”
stories/experiences

¢ |t helps them understand the issues
better

e You are a constituent!



Informal Budget Advocacy
Who?

For a state budget, it’s state elected
officials:

the Governor, the Legislature
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II Informal Budget Advocacy

What?
Tell them what you are experiencing
or the problems you need solved!

_"“_F
R

e




! Informal Budget Advocacy

When?
eThere is no right or wrong time
eCommunications do not have to be
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! nformal Budget Advocacy

How?
¢ The usual ways....

®* The internet and COVID has made
communications much easier...for now
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! " The Role of Parents:

Beyond the Budget

Let Your VOICE be Heard!
¢ TALK TO AND ORGANIZE other parents
¢ Contact key policymakers

¢ Testify at hearings-budget or others
e Write letters to your local newspapers
® Become an “advocacy nudge”



One More Thing:
Some additional advocacy tips....

® Be patient
® Be persistent
¢ Stay informed

¢ Keep other parents
informed

® Be open to different
ideas

e DON’T GIVE UP!
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When it Comes to Child Care

¢ Child care was essential long before the
pandemic

¢ Should be considered a “public good”
¢ And treated that way!
® The job is NOT DONE!



